California Project LEAN’s
100% Beverage Standards for Schools


Sugary beverages are the single largest source of calories in the American diet.
  Greater sugary beverage consumption is associated with weight gain, obesity
,
 and diabetes.
  The average person in the U.S. drank 45 gallons of sugary beverages in 2009.
 In California, over 27% of teens reported drinking two or more glasses of sugary beverages yesterday.
 Increasing access to more healthful beverages is important for reducing sugary beverage consumption.  In 2012, California Project LEAN, a program of the Public Health Institute convened nutrition experts to review existing beverage recommendations and standards in order to inform the development of beverage standards for California public schools.  In 2005, California passed Senate Bill 965, which set nutrition standards for beverages that could be sold outside the school meal programs. Currently, the only sugary beverages allowed by California law are electrolyte replacement beverages (e.g., sports drinks) and flavored milk (e.g., chocolate milk). In 2010, California passed Senate Bill 1413, which requires school districts to provide access to free, fresh drinking water during meal times in food service areas. The Healthy Hunger Free Kids Act of 2010 requires additional changes to beverages effective July 1, 2014. Those changes will be overlaid with California beverage standards and the stricter rule will be adopted by California.  The standards below incorporate the stricter rule and go even further than that to ensure the healthiest school beverage environment possible.  
Below are the required beverage standards for (Name of school district), to be implemented on or before [Date], 201X.
All beverages served and/or sold to students shall meet or exceed federal and state nutrition standards and the (Name of school district’s) beverage standards as outlined below. (Name of school district) leadership shall make the ultimate decision as to whether products to be served and/or sold are consistent with these standards.  

Beverage Standards

Only the following beverages are allowed in elementary schools regardless of time of day and in middle/junior high and high schools from one-half hour before school starts through one-half hour after school ends:

· Water with no additives, including vitamins, minerals (e.g., electrolytes), stimulants (e.g., caffeine) and sweeteners.  
· Unflavored* non-fat or 1% cow’s or goat’s milk with no added sweeteners 
· Must contain vitamins A and D and at least 25% of the Daily Value for calcium per 8 fluid ounces

· Unflavored*non-dairy milk alternatives with no added sweeteners
· Must contain vitamins A and D and at least 25% of the Daily Value for calcium per 8 fluid ounces

· No more than 2.5 grams of fat per 8 fluid ounces
· Fruit or vegetable-based drinks that are composed of ≥ 50% fruit or vegetable juice and a maximum of 160 calories and 230 mg of sodium per container and no added sweetener. 
*Unflavored milk means there can be no chocolate, strawberry, vanilla or other flavored milk and non-dairy milk alternatives offered or sold.

Access to free, safe drinking water

Require that there is access to free, safe, palatable drinking water wherever beverages are served and sold on campus (beyond during meal times in food service areas). It is recommended that safe tap water, rather than individual bottles of water, be offered. If safe tap water is not available, then it is recommended that large bottles and/or jugs of water are utilized.

Provide all students and employees with access to water free of charge at every District 
[Or jurisdiction] facility (e.g., cafeteria and eating areas, classrooms, hallways, gymnasiums, play yards and athletic fields, and faculty lounges) throughout the school day and at before-and after-school activities.

Perform maintenance on all water fountains regularly [or as scheduled]. Set and maintain hygiene standards for drinking fountains, water jugs, hydration stations, water jets, and other methods for delivering drinking water.

Conduct periodic testing of all drinking water sources in each District [or jurisdiction] facility. Make the test results available in an easily accessible format (e.g., post on District website), and deliver letters to affected students and parents. 

Promote the consumption of water as an essential nutrient that plays a role in overall health. 

Promote drinking water as a substitute for sugary beverages such as fruit/juice drinks with added sugar, sodas, sports drinks and flavored milk. 

Promotion

Promotional space on vending machines (e.g., sides and front panel), including but not limited to language and graphics, will promote only products that meet the above standards. A [%] of vending machines will promote water only. 

Point of Purchase Calorie Labeling

Each vending machine must display the total calorie content for each item as sold, clearly and conspicuously, adjacent or in close proximity to each individual item or its selection button, using a font and format that is at least as prominent in size, appearance and contrast as that used to post either the name or price of the item and where it can be seen before the consumer selects items. Labeling should be consistent with federal law for calorie labeling of vending machines once that law is in effect.

Current and Future Contracts

Future procurement and/or contracts shall include a provision stipulating that all beverages to be purchased or provided will meet the (Name of school district’s) beverage standards outlined above. Current vendors will be contacted immediately to request transition to the aforementioned beverage standards. 

Implementation, Monitoring, and Enforcement

To assist in the implementation, monitoring, and enforcement of the beverage standards, (Name of school district) leadership will designate an appropriate position within (Name of school district) to disseminate information to the school community (e.g., staff, students, parents) and train (Name of school district) staff on the beverage standards to ensure compliance.  

The designated position shall monitor compliance and address noncompliance, which may be discovered through inspections or other reports. Any vendor who (Name of school district) finds has failed to comply with the beverage standards shall be subject to a penalty to be assessed as follows:

· The first violation shall result in a fine paid by the vending machine operator of no less than $100;

· Subsequent violations shall result in a fine paid by the vending machine operator of no less than $500; and

· “Habitual violations,” which means five or more violations within a six-month period, shall result in a six-month prohibition on the sale of beverages by the vending machine operator within (Name of school district) and a fine of no less than $1,000. 

The person responsible for ensuring implementation, monitoring, and enforcement, will report to (Name of school district) leadership on the status of implementation every other year beginning in 201X. The report shall include: (1) An assessment of beverage compliance; (2) successes, challenges and barriers experienced in implementation; (3) recommendations for improvement of compliance; and (4) recommendations for revising and updating the beverage standards to reflect advancement in nutrition science, dietary data, and new product availability. 
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